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'Heart 48.5% or 1,791,385 of PHOENIX Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
i Typical Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 47.4 years old (.2% younger
R A D I O than average) and have a $114,869 (1.4% higher than average) annual household income.
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23.6% or 870,948 of PHOENIX Metro Adults 18 or older Listened to KESZ-FM in the past 7 days.
Typical Adults 18 or older who Listened to KESZ-FM in the past 7 days are 46.5 years old (2.1% younger than
average) and have a $118,514 (4.7% higher than average) annual household income.
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11.8% or 433,881 of PHOENIX Metro Adults 18 or older Listened to KMXP-FM in the past 7 days.
Typical Adults 18 or older who Listened to KMXP-FM in the past 7 days are 46.7 years old (1.6% younger
than average) and have a $111,863 (1.2% lower than average) annual household income.
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11.2% or 411,919 of PHOENIX Metro Adults 18 or older Listened to KNIX-FM in the past 7 days.
Typical Adults 18 or older who Listened to KNIX-FM in the past 7 days are 48.8 years old (2.7% older than
average) and have a $112,506 (.7% lower than average) annual household income.
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P N 16.8% or 620,477 of PHOENIX Metro Adults 18 or older Listened to KYOT-FM in the past 7 days.
95‘5 Typical Adults 18 or older who Listened to KYOT-FM in the past 7 days are 49. years old (3.2% older than
average) and have a $116,405 (2.8% higher than average) annual household income.
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Education Levels: Adults 18 or older
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48.5% or 1,791,385 of PHOENIX Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 5.4% less likely to be a college
graduate, 6.8% more likely to work full-time, 4.9% more likely to be married, 8.6% more likely to be a

parent of 1 or more children under 18.
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23.6% or 870,948 of PHOENIX Metro Adults 18 or older Listened to KESZ-FM in the past 7 days.

Adults 18 or older who Listened to KESZ-FM in the past 7 days are 15.2% less likely to be a college
graduate, 13.8% more likely to work full-time, 12.3% more likely to be married, 13.4% more likely to be
a parent of 1 or more children under 18.
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114 | Stage in Life: Adults 18 or older
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11.8% or 433,881 of PHOENIX Metro Adults 18 or older Listened to KMXP-FM in the past 7 days.
Adults 18 or older who Listened to KMXP-FM in the past 7 days are 12.7% more likely to be a college
graduate, 4.5% less likely to work full-time, 14.9% more likely to be married, 37.% more likely to be a
parent of 1 or more children under 18.
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11.2% or 411,919 of PHOENIX Metro Adults 18 or older Listened to KNIX-FM in the past 7 days.
Adults 18 or older who Listened to KNIX-FM in the past 7 days are 9.9% less likely to be a college
graduate, .4% more likely to work full-time, 18.1% more likely to be married, 49.6% more likely to be a

parent of 1 or more children under 18.
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16.8% or 620,477 of PHOENIX Metro Adults 18 or older Listened to KYOT-FM in the past 7 days.
Adults 18 or older who Listened to KYOT-FM in the past 7 days are 10.3% less likely to be a college
graduate, 4.3% less likely to work full-time, 2.4% more likely to be married, 10.% more likely to be a
parent of 1 or more children under 18.
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114 | Stage in Life: Adults 18 or older
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° 48.5% or 1,791,385 of PHOENIX Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.

.Heart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 2.2% more likely to own their

R A D ' O home, 5.8% more likely to own a higher valued home, .9% less likely to have a single-family home, 6.6%
more likely to have a dog.
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23.6% or 870,948 of PHOENIX Metro Adults 18 or older Listened to KESZ-FM in the past 7 days.

Adults 18 or older who Listened to KESZ-FM in the past 7 days are 10.% more likely to own their home,
12.5% more likely to own a higher valued home, 5.3% more likely to have a single-family home, 7.1%
more likely to have a dog.
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11.8% or 433,881 of PHOENIX Metro Adults 18 or older Listened to KMXP-FM in the past 7 days.

Adults 18 or older who Listened to KMXP-FM in the past 7 days are 2.9% less likely to own their home,
9.1% more likely to own a lower valued home, .2% less likely to have a single-family home, .5% less likely
to have a dog.
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11.2% or 411,919 of PHOENIX Metro Adults 18 or older Listened to KNIX-FM in the past 7 days.
@ Adults 18 or older who Listened to KNIX-FM in the past 7 days are 9.8% more likely to own their home,
K"vg 5.1% more likely to own a higher valued home, 7.8% more likely to have a single-family home, 20.% more
likely to have a dog.
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16.8% or 620,477 of PHOENIX Metro Adults 18 or older Listened to KYOT-FM in the past 7 days.
95 5 Adults 18 or older who Listened to KYOT-FM in the past 7 days are 8.5% more likely to own their home,
A 4.5% more likely to own a higher valued home, 2.3% less likely to have a single-family home, 13.5% more
XEMOUNTAIN] .
we play everything likely to have a dog.
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° 48.5% or 1,791,385 of PHOENIX Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.

lHeart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 2.1% more likely to look up D-I-Y

R A D I O advice online, 2.3% more likely to always vote in local elections, 3.3% less likely to belong to a gym, 4.9%
more likely to fly domestic past yr.
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23.6% or 870,948 of PHOENIX Metro Adults 18 or older Listened to KESZ-FM in the past 7 days.

Adults 18 or older who Listened to KESZ-FM in the past 7 days are 11.1% more likely to look up D-I-Y
advice online, 12.6% more likely to always vote in local elections, 4.4% less likely to belong to a gym, 2.3%
less likely to fly domestic past yr.
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11.8% or 433,881 of PHOENIX Metro Adults 18 or older Listened to KMXP-FM in the past 7 days.
Adults 18 or older who Listened to KMXP-FM in the past 7 days are 21.5% more likely to look up D-I-Y
advice online, 3.5% less likely to always vote in local elections, 26.9% less likely to belong to a gym, 6.%

more likely to fly domestic past yr.
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‘Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

11.2% or 411,919 of PHOENIX Metro Adults 18 or older Listened to KNIX-FM in the past 7 days.

Adults 18 or older who Listened to KNIX-FM in the past 7 days are 16.3% less likely to look up D-I-Y advice
online, .2% more likely to always vote in local elections, 18.4% less likely to belong to a gym, 1.8% less
likely to fly domestic past yr.
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Py 16.8% or 620,477 of PHOENIX Metro Adults 18 or older Listened to KYOT-FM in the past 7 days.

95 5 Adults 18 or older who Listened to KYOT-FM in the past 7 days are 15.2% less likely to look up D-I-Y advice
online, 7.6% less likely to always vote in local elections, 19.9% less likely to belong to a gym, 5.% more

we play everything likely to fly domestic past yr.
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® 48.5% or 1,791,385 of PHOENIX Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.

.Heart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 3.7% more likely to use QSRs past

R A D l O mo., 4.5% more likely to use Sit-Down Restaurants past mo., 2.2% more likely to use Casinos past yr, 3.2%
less likely to smoke cigarettes.
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pizza

Chinese seafosd
MHouse /

Caffee Bar

® who Listened to KESZ-FM in the past 7 days B PHOENIX

PHOENIX [RIFEEN]

851200 80.6% 74.5%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
Any Type of Bear Slot Machines

Liquor

Wine
Imported Beer
Domestic Light Beer

Domestic Regular Beer

- ¥

Microbrew / Craft Beer 13.]5976% '
®who Listened to KESZ-FM in the past 7 days ® PHOENIX
PHOENIX Metro Scarboraugh R1 2026: Feb25-Feb26 Qual intab

Table Games (Craps, Poker, etc.)

665,588 18.0%
511,209 pER:]
8.2%
2

7.4%
982,3%
2.7%

Bar / Nightclub
Upscale Restaurant

Sports Betting

48.3%

Stage Show / Concert

Spa

1785 290
hs: Yes

02,7%

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 18 or older

2.3%

i /[ Cannabis Cigarettes

mwho Listened to KESZ-FM in the past 7 days

= PHOENIX
419
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Past 30-days QSR Users: Adults 18 or older

;‘Malx

1time

2 times

17.7%

®who Listened to KMXP-FM in the past 7 days W PHOENIX

Total Monthly QSR Users:
88.9%

3 times

4 times

5 times

6-9times

10times or more

Avg. Monthly QSR Meals:
86.2%

e K

likely to smoke cigarettes.

11.8% or 433,881 of PHOENIX Metro Adults 18 or older Listened to KMXP-FM in the past 7 days.
Adults 18 or older who Listened to KMXP-FM in the past 7 days are 3.1% more likely to use QSRs past mo.,
1.8% less likely to use Sit-Down Restaurants past mo., 3.3% less likely to use Casinos past yr., 10.1% more

1time 17.9%

2 times

3 times 13.3%

4 times

5 times 7.4%

6-9times

10times or more

= who Listened to KMXP-FM in the past 7 days
Total Monthly Sit-Down Restaurant Users:  Avg. M

= PHOENIX
hly Sit-Down R nt Meals:

Drank Past 30-days: Adults 18 or older
Any Type of Beer

X .5%
1,522,097 41.2%

Liquor

Wine 1,148,547

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

®who Listened to KMXP-FM in the past 7 days W PHOENIX

PHOENIX Metro Scarboraugh R1 2026: Feb25-Feb26 Qual intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  pizza

= who Ustened to KMXP-FM in the past 7 days

Coffes  malan steakhouse Wings/  Bagel/  Upscale
MHouse / eurgers/ Donut/
Caffee mar Sports Bar

Chinese

seafosd

= PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KMXP-£M in the past 7 days 27.2%

PHOENIX 19.1%

705,430

73.2% 74.5%
1 | -
Past 12 months Casino Activities: Adults 18 or older

Slot Machines

665,588 18.0% )
511,209 pER:]
o
302,673 8.2%
7.4%

6.5%

Table Games (Craps, Poker, etc.) ;

Bar / Nightclub 259

Upscale Restaurant
Sports Betting

48.3%
Stage Show / Concert

Sea 2.7%

B

1,785 290

Other Gambling hs: Yes

(Casinos visited past 12

Used Past 30-days: Adults 18 or older

i /[ Cannabis

m who Listened to KMXP-FM in the past 7 days = PHOENIX
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&

Past 30-days QSR Users: Adults 18 or older

;‘Malx

1time

2 times

3 times

“times T

5 times

6-9times

10times or more

®who Listened to KNIX-FM in the past 7 days

Total Manrhl'y QSR Users:

WPHOENIX

Avg. Monthly QSR Meals:

86.2%
e Heem - K

Adults 18 or older who Listened to KNIX-FM in the past 7 days are 6

likely to smoke cigarettes.

11.2% or 411,919 of PHOENIX Metro Adults 18 or older Listened to KNIX-FM in the past 7 days.

.2% more likely to use QSRs past mo.,
4.9% more likely to use Sit-Down Restaurants past mo., 8.3% more likely to use Casinos past yr.,, 10.4% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

17.9%

2 times

14.4%

3 times 13.3%

4 times 10.1%

5 times

7.4%

6-9times

10times or more

= who Listened to KNIX-FM in the past 7 days m PHOENIX
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

o - n

Drank Past 30—days. Adults 18 or older
Any Type of Beer

Liquor

Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

i

® who Listened to KNIX-FM in the past 7 days W PHOENIX

PHOENIX Metro Scarboraugh R1 2026: Feb25-Feb26 Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

pizza

nmakan  steakhouse wings/
fomiofiite e
sports 8ar

seafosd

upscals

(nllze nr

= who tistened to KNIXG-FM inthe past 7 days B PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KNIX-EM in the past 7 days | EGSAB0NIN  25.0%

PHOENIX 19.1%

705,430

Past 12 months Casino Activities: Adults 18 or older

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Sports Betting

48.3%
Stage Show / Concert

Spa

1,785 290

Other Gambling hs: Yes

(Casinos visited past 12

Used Past 30-days: Adults 18 or older

13.0%

i /[ Cannabis

m who Listened to KNIX-FM in the past 7 days m PHOENIX
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2 times

3 times

10.7%

® who Listened to KYOT-FM in the past 7 days W PHOENIX

Total Manrbl'y QSR Users: Avg. Monthly QSR Meals:

6.2%

4 times

5 times

6-9times

10times or more

16.8% or 620,477 of PHOENIX Metro Adults 18 or older Listened to

likely to smoke cigarettes.

Adults 18 or older who Listened to KYOT-FM in the past 7 days are 3.6% more likely to use QSRs past mo.,
4.% less likely to use Sit-Down Restaurants past mo., 6.2% less likely to use Casinos past yr., 16.9% more

KYOT-FM in the past 7 days.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 17.9%

2 times

14.4%

3 times
4 times
5 times 7.4%

6-9times

10times or more

u who Listened to KYOT-FM in the past 7 days m PHOENIX
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R nt Meals:

o - - n

Drank Past 30—days. Adults 18 or older
Any Type of Beer

Liquor
Wine

Imported Beer

1,104,239 29.9%
1,002,531 27.2%

Domestic Light Beer

Domestic Regular Beer

- ¥

Microbrew / Craft Beer 10.296 '
w who Listened to KYOT-FM in the past 7 days W PHOENIX
PHOENIX Metro Scarboraugh R1 2026: Feb25-Feb26 Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

nmakan  steakhouse wings/ upscate
fomiofiite e
sports 8ar

cafte: nr

= who Listened to KYOT-FV in the past 7 days = PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KYOT-FM in the post 7 days 19.2%

PHOENIX 19.1%

705,430

Past 12 months Casma Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

511,209 pER:]
B

Upscale Restaurant

Sports Betting 48.3%

Stage Show / Concert

Spa
1785 290

hs: Yes

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 18 or older

i /[ Cannabis

m who Listened to KYOT-FM in the past 7 days m PHOENIX
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Y 48.5% or 1,791,385 of PHOENIX Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
.Heart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 4.2% more likely to have a 401K,

23.5% more likely to have an Auto Loan, 11.5% more likely to Invest/Trade Stocks Online, 7.7% more likely to
F\) A D | O pay with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

13.4%
Mutual Funds m 13.5%
4 12.7%
Money Market Funds Eiy
Second Home or Real Estate Property S
346, 9.4%
J34 6.2% 5.6% 5.8% 4.0% 4.8%
o e B — e
Other (Crypto / NFTs / Metals, etc.) - 0% i ’ i i i
» €1C.) PERTE 6.3% Checking  Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
o 5.4% Account Mortgage Loan or Home
529 Plan / College Savings Plan E % Eapity toan
W who Listened to IHEART RADIO in the past 7 days W PHOENIX

# who Listened to IHEART RADIO in the past 7 days B PHOENIX
Professional Services Used*: Adults 18 or older | gey'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Lol 753,827 20.4%

Financial Planner g5 L "
611,314 16.6%

Online Investing / Stock Tradi 2 :
e/ e 533,195 14.4%
30 9.7%
280,934 6%

8.3%
250,210 6.8%

9 5 5.3%
Real Estate Agent g3
he pELETE 3.7%

Estate Planning ! :f:;

Accountant

Insurance Agent at a Local Office (not online)

14.8%

PayPal

N ; 1.7% (*Past 12 Menths) Visa Debit Card Venmo MasterCard  Apple Pay  Cash App American  Google Pay StoreCredit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney i Express Card Messenger
® who Listened to IHEART RADIOQ in the past 7 days W PHOENIX ¥ who Listened to IHEART RADIO in the past 7 days M PHOENIX
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23.6% or 870,948 of PHOENIX Metro Adults 18 or older Listened to KESZ-FM in the past 7 days.

Adults 18 or older who Listened to KESZ-FM in the past 7 days are 3.3% less likely to have a 401K, 48.4% more
likely to have an Auto Loan, 13.2% more likely to Invest/Trade Stocks Online, .6% less likely to pay with their
Debit Card.

Investments Owned Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds
Money Market Funds

Second Home or Real Estate Property

346, .4. S
6.9% 5.8%
oo B % R Y R i i S
Other (Crypto / NFTs / Metals, etc.) . 5%

PESNE 6.3% Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan E, :,:% Accoi Mortgage ":::‘.;’L’D“:‘e
¥ who Listened to KESZ-FM in the past 7 days W PHOENIX ® who Listened to KESZ-FM in the past 7 days B PHOENIX

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

e, P
Financial Planner
611,314 16.6%

Online Investing / Stock Trading

533,195 14.4%

i "
Insurance Agent at  Local Office (not online) M
Real Estate Agent.
enl Estate e m | 7.8% 88% 73y 73% A
= 21% *
Estate Planning !11% - s e ’ b e -_ P |
N ; 2.5% (*Past 12 Menths) VisA Zelle PayPal Debit Card Venmo MasterCard  Apple Pay  Cash App American  Google Pay StoreCredit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 11% Express Card Messenger
¥ who Listened to KESZ-FM in the past 7 days M PHOENIX W who Listened to KESZ-FM in the past 7 days M PHOENIX
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All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: KESZ-FM)



11.8% or 433,881 of PHOENIX Metro Adults 18 or older Listened to KMXP-FM in the past 7 days.
Adults 18 or older who Listened to KMXP-FM in the past 7 days are 15.6% more likely to have a 401K, 22.5%

more likely to have an Auto Loan, 12.6% more likely to Invest/Trade Stocks Online, 19.6% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan
Stocks or Stock Options
Mutual Funds 3.1;"0%

14.7%

Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)

Money Market Funds 5,003 %
Second Home or Real Estate Property 12.2%
346,966 CE:S
8.0% 5.8%
Other (Crypto / NFTs / Metals, etc.) e Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
o 6.4% Account Mortgage Loan or Home
529 Plan / College Savings Plan E’i-"% Eapity toan
m who Listened to KMXP-FM in the past 7 days W PHOENIX ® who Listened to KMXP-FM in the past 7 days B PHOENIX

Professional Services Used*: Adults 18 or older | g'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner &=
611,314

Online Investing / Stock Trading

533,195
13.0%

12.48) .

t
Accountan 7.6%

Insurance Agent at a Local Office (not online)

8%

6.2%
Real Estate Agent m 6.8% B8% 8.2% 733
i 14.6% [ Loy A%
. 1.6¢ &
Estate Planning ! 1.a% [ M e i e e 1384 1 o con sa02 _ - .. . |
N ; 4.6% (*Past 12 Menths) Visa Zelle PayPal Debit Card Venmo MasterCard  Apple Pay  Cash App American  Google Pay StoreCredit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 11% Express Card Messenger
¥ who Listened to KMXP-FM in the past 7 days M PHOENIX m who Listened to KMXP-FM in the past 7 days M PHOENIX
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11.2% or 411,919 of PHOENIX Metro Adults 18 or older Listened to KNIX-FM in the past 7 days.
Adults 18 or older who Listened to KNIX-FM in the past 7 days are 13.% more likely to have a 401K, 41.2%

more likely to have an Auto Loan, 7.2% less likely to Invest/Trade Stocks Online, 15.4% more likely to pay with
their Debit Card.

“ﬁalnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan
IRA (Individual Retirement Account) M
Stocks or Stock Options

11.9%
13.5%

6 13.8%
Money Market Funds Tk

Second Home or Real Estate Property :f::

7046 6.6%
Bonds 7.3%

8.7%

Mutual Funds

9.9%
m 5.8% 5.1% 4.8% 4.2% 3.8%
\ = [ T ———

Other (Crypto / NFTs / Metals, etc.) F 6.3% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
o 6.7% Account Mortgage Loan or Home
529 Plan / College Savings Plan E‘-ﬂ% Eapity toan
® who Listened to KNIX-FM in the past 7 days W PHOENIX = who Listened to KNIX-FM in the past 7 days B PHOENIX

Professional Services Used*: Adults 18 or older | pry'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

7! 7 20.4%

Online Investing / Stock Trading

11.0%
it

Insurance Agent at a Local Office (not online) e

Real Estate Agent

6% 20.4%|
5. 8%V N

E 4.2%
estate pnvivg, B ¢ . R - ... " e
N ; | 140.0% (*Past 12 Menths) Zelle PayPal Debit Card Venmo MasterCard  Apple Pay  Cash App American  Google Pay Store Credit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney B 1% Express Card Messenger
¥ who Listened to KNIX-FM in the past 7 days M PHOENIX W who Listened to KNIX-FM in the past 7 days M PHOENIX
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P 16.8% or 620,477 of PHOENIX Metro Adults 18 or older Listened to KYOT-FM in the past 7 days.
95 5 Adults 18 or older who Listened to KYOT-FM in the past 7 days are 11.3% less likely to have a 401K, 13.4%
Al more likely to have an Auto Loan, 2.8% less likely to Invest/Trade Stocks Online, 16.2% more likely to pay with
XMOUNTAIN| hei .
ove plasy averything their Debit Card.
Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds W 13.5%
Money Market Funds !

Pt
12.4%

6 6.7%

Second Home or Real Estate Property 0.4%

28.5%
Bonds EERY 7

b2 5.5%

s Y o o e
75°10.9%) e

Other (Crypto / NFTs / Metals, etc.) 231,003 K] Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
o 4.2% Account Mortgage Loan or Home
529 Plan / College Savings Plan & s Eapity toan
mwho Listened to KYOT-FM in the past 7 days W PHOENIX ® who Listened to KYOT-FM in the past 7 days B PHOENIX

Professional Services Used*: Adults 18 or older | gry'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

753,427 20.4%

Financial Planner
,314

Online Investing / Stock Trading

=
B

4>

B

o =
bl

533,195

4.2%
it
Aeinia h 1.6%
Insurance Agent at a Local Office (not online) m“%u% [ )

2 3.3%
Real Estate Agent.
eal Estate Ages oy ? 7.4% 8.8% 7.3%
14.8%| 6 5.4% 0% 42%
state Planning ! 1a% e seo . - . e T . e
N ; 190.2% (*Past 12 Menths) Visa Zelle PayPal Debit Card Venmo MasterCard  Apple Pay  Cash App American  Google Pay StoreCredit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney L% Express Card Messenger
®who Listened to KYOT-FM in the past 7 days H PHOENIX ¥ who Listened to KYOT-FM in the past 7 days B PHOENIX
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PY . Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 2 days, 19 hours, 0 minutes
.Hea rt and 40 seconds each week with All Forms of Media.

R A D I O 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an avg. of 9 hours and 34 minutes each week
listening to All Local AM/FM Radio, representing 14.3% of totaltime spent with all forms of Media.

B =

100.0%

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
sage %: 57.4%

who Listened to IHEART RADIO PHOENIX
in the past 7 days

® who Listened to IHEART RADIO in the past 7 days B PHOENIX
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Adults 18 or older who Listened to KESZ-FM in the past 7 days spend an average of 2 days, 21 hours, 35 minutes and 46
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KESZ-FM in the past 7 days spend an avg. of 10 hours and 12 minutes each week listening to
All Local AM/FM Radio, representing 14.7% of total time spent with all forms of Media.

[ 55 JELEEH

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
usage %:

who Listened to KESZ-FM in PHOENIX
the past 7 days

® who Listened to KESZ-FM in the past 7 days B PHOENIX
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Adults 18 or older who Listened to KMXP-FM in the past 7 days spend an average of 3 days, 2 hours, 23 minutes and 0
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KMXP-FM in the past 7 days spend an avg. of 10 hours and 58 minutes each week listening
to All Local AM/FM Radio, representing 14.7% of total time spent with all forms of Media.

B

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

66:1
Concurrent
usage %: 57.4%

who Listened to KMXP-FM in
the past 7 days

% of Total
Weekly H:M:

PHOENIX

Avg. Weekly
Hours:Minutes:

® who Listened to KMXP-FM in the past 7 days

B PHOENIX
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Adults 18 or older who Listened to KNIX-FM in the past 7 days spend an average of 2 days, 13 hours, 29 minutes and 42
|all)( seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KNIX-FM in the past 7 days spend an avg. of 10 hours and 22 minutes each week listening to
All Local AM/FM Radio, representing 16.9% of total time spent with all forms of Media.
100.0%

g 98.4%

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
usage %:

who Listened to KNIX-FM in
the past 7 days

® who Listened to KNIX-FM in the past 7 days

B PHOENIX
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i Adults 18 or older who Listened to KYOT-FM in the past 7 days spend an average of 2 days, 20 hours, 55 minutes and
95 5 46 seconds each week with All Forms of Media.
A

100.% of Adults 18 or older who Listened to KYOT-FM in the past 7 days spend an avg. of 10 hours and 46 minutes each week listening
to All Local AM/FM Radio, representing 15.6% of total time spent with all forms of Media.

[

sve play everything

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
usage %:

who Listened to KYOT-FM in PHOENIX
the past 7 days

® who Listened to KYOT-FM in the past 7 days B PHOENIX
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Py Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 2 days, 2 hours, 42 minutes
lHeart and 4 seconds each week with All Forms of Ad-Supported Media.

R A D I O 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an avg. of 8 hours and 51 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 17.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KESZ-FM in the past 7 days spend an average of 2 days, 4 hours, 43 minutes and 23
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KESZ-FM in the past 7 days spend an avg. of 9 hours and 28 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 18.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KMXP-FM in the past 7 days spend an average of 2 days, 8 hours, 54 minutes and 23
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KMXP-FM in the past 7 days spend an avg. of 10 hours and 33 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 18.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KNIX-FM in the past 7 days spend an average of 1 days, 22 hours, 31 minutes and 19
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KNIX-FM in the past 7 days spend an avg. of 9 hours and 47 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 21.% of total time spent with all forms of Ad-Supported Media.
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g Adults 18 or older who Listened to KYOT-FM in the past 7 days spend an average of 2 days, 6 hours, 22 minutes and 30
95 5 seconds each week with All Forms of Ad-Supported Media.
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100.% of Adults 18 or older who Listened to KYOT-FM in the past 7 days spend an avg. of 10 hours and 22 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 19.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 7 hours and
14 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for

an avg. of 75.9 minutes/day.
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(Local Radio delivers 17.5% of Time with Ad-Supported Media.)
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Adults 18 or older who Listened to KESZ-FM in the past 7 days spend an average of 7 hours and 31
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 81.3 minutes/day.

(Local Radio delivers 18.% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 90.5 minutes/day.

Adults 18 or older who Listened to KMXP-FM in the past 7 days spend an average of 8 hours and 7
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 18.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Listened to KNIX-FM in the past 7 days spend an average of 6 hours and 38
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 83.9 minutes/day.

(Local Radio delivers 21.% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Adults 18 or older who Listened to KYOT-FM in the past 7 days spend an average of 7 hours and 46
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 19.1% of Time with Ad-Supported Media.)
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iHeart
RADIO

- 1,791,385 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 75.9 minutes every day representing 47.% of all
time spent daily with Ad-Supported Audio.
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- 870,948 or 100.% of Adults 18 or older who Listened to KESZ-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 81.3 minutes every day representing 48.9% of all
time spent daily with Ad-Supported Audio.
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- 433,881 or 100.% of Adults 18 or older who Listened to KMXP-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 90.5 minutes every day representing 42.8% of all

time spent daily with Ad-Supported Audio.
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- 411,919 or 100.% of Adults 18 or older who Listened to KNIX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 83.9 minutes every day representing 51.8% of all
time spent daily with Ad-Supported Audio.
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- 620,477 or 100.% of Adults 18 or older who Listened to KYOT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 88.9 minutes every day representing 48.2% of all
time spent daily with Ad-Supported Audio.
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iHeart 1,791,385 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to

Ad-Supported Local AM/FM Radio for an average of 75.9 minutes every day representing 47.% of all
R A D l O time spent daily with Ad-Supported Audio.
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870,948 or 100.% of Adults 18 or older who Listened to KESZ-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 81.3 minutes every day representing 48.9% of all
time spent daily with Ad-Supported Audio.
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433,881 or 100.% of Adults 18 or older who Listened to KMXP-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 90.5 minutes every day representing 42.8% of all
time spent daily with Ad-Supported Audio.
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@ 411,919 or 100.% of Adults 18 or older who Listened to KNIX-FM in the past 7 days listen to Ad-

mx Supported Local AM/FM Radio for an average of 83.9 minutes every day representing 51.8% of all
0 time spent daily with Ad-Supported Audio.
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i, 620,477 or 100.% of Adults 18 or older who Listened to KYOT-FM in the past 7 days listen to Ad-
95‘5 Supported Local AM/FM Radio for an average of 88.9 minutes every day representing 48.2% of all
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iHeart
RADIO

Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average week)
Adult Contemporary

Classic Hits

Pop Contemporary Hit Radio
Adult Hits

Hot AC

Country
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News/Talk/Information
Alternative

Active Rock
Contemporary Christian

Rhythmic AC

1,791,385 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Adult Hits, Hot AC, Country,

and Pop Contemporary Hit Radio.
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870,948 or 100.% of Adults 18 or older who Listened to KESZ-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Hot AC, Country, Adult Hits, and Classic
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433,881 or 100.% of Adults 18 or older who Listened to KMXP-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Pop Contemporary Hit Radio, Adult

Contemporary, Adult Hits, and Classic Hits.
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411,919 or 100.% of Adults 18 or older who Listened to KNIX-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Adult Hits, Hot AC, and Classic
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i, 620,477 or 100.% of Adults 18 or older who Listened to KYOT-FM in the past 7 days listen to Ad-
95‘5 Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Classic Hits, Hot AC, Adult
EMOUNTAIN| Contemporary, and Country.
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.H t 1,162,820 or 64.9% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch
1 ear Ad-Supported Local TV Stations for an average of 81.9 minutes every day representing 33.5% of all
R A D | O time spent daily with Ad-Supported Video.
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297,009 or 68.5% of Adults 18 or older who Listened to KMXP-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 85.2 minutes every day representing 30.5% of all time
spent daily with Ad-Supported Video.
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417,163 or 67.2% of Adults 18 or older who Listened to KYOT-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 75.7 minutes every day representing 29.6% of all time
spent daily with Ad-Supported Video.
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H t 1,162,820 or 64.9% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch
' ear Ad-Supported Local TV Stations for an average of 81.9 minutes every day representing 33.5% of all

R A D I O time spent daily with Ad-Supported Video.
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552,002 or 63.4% of Adults 18 or older who Listened to KESZ-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 86.6 minutes every day representing 33.5% of all time
spent daily with Ad-Supported Video.

Weekly g3 49 Avg. Hours+Minutes/day with Ad-Supported

Reach % o uog _ ll'sh are Of Ad—SUppOftEd v"deo n Video: Adults 18 or older

who Listened to KESZ-FM PHOENIX
in the past 7 days
38.5% P Y

25.7% 26.0%
! 28.1%

21.4%

17.8%

15.3%
12.5% 12.5%
10.5% 10.3%

Weekly
Total
Persons 4.6%
Reached™ 557002 2,187,527 464,639 2,157,314 416,314 1,698,5/7 294,296 1,423,074 223,889 061,332 186,632 593,579 209,475 712,986 108,646 462,666 154,903 563,418 1,360 381,143
Local TV Cable TV Amazon YouTube TikTok AppleTV+ Hulu Netflix Peacock Disney+
Average
Daily Minutes
® who Listened to KESZ-FM in the past 7 days ® PHOENIX

* Share of Everything

for Anything e ©

PHOENIX Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 419 PHOENIX Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,927
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. smf-a.-

(Radio Stations: KESZ-FM)



297,009 or 68.5% of Adults 18 or older who Listened to KMXP-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 85.2 minutes every day representing 30.5% of all time
spent daily with Ad-Supported Video.
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@ 250,846 or 60.9% of Adults 18 or older who Listened to KNIX-FM in the past 7 days watch Ad-
Kﬂlx Supported Local TV Stations for an average of 77.8 minutes every day representing 34.3% of all time
ﬂ spent daily with Ad-Supported Video.
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i, 417,163 or 67.2% of Adults 18 or older who Listened to KYOT-FM in the past 7 days watch Ad-
95‘5 Supported Local TV Stations for an average of 75.7 minutes every day representing 29.6% of all time
S ellib spent daily with Ad-Supported Video.
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' 552,002 or 63.4% of Adults 18 or older who Listened to KESZ-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News - Morning, Local
News - Evening, Game Shows, and Movies.
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' 297,009 or 68.5% of Adults 18 or older who Listened to KMXP-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Movies, and Game Shows.
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' 250,846 or 60.9% of Adults 18 or older who Listened to KNIX-FM in the past 7 days watch Ad-

Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies, Game Shows,
Dramas, and Local News - Morning.
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1,314,818 or 73.4% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
Supported Social Media for an average of 148.2 minutes every day representing 29.8% of all time

spent daily with Ad-Supported Digital Media.
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620,217 or 71.2% of Adults 18 or older who Listened to KESZ-FM in the past 7 days use Ad-
Supported Social Media for an average of 150.8 minutes every day representing 29.2% of all time

spent daily with Ad-Supported Digital Media.
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Supported Social Media for an average of 170.7 minutes every day representing 28.9% of all time
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334,476 or 81.2% of Adults 18 or older who Listened to KNIX-FM in the past 7 days use Ad-
Supported Social Media for an average of 123.4 minutes every day representing 27.6% of all time
spent daily with Ad-Supported Digital Media.
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' 461,375 or 74.4% of Adults 18 or older who Listened to KYOT-FM in the past 7 days use Ad-
Supported Social Media for an average of 162.9 minutes every day representing 30.7% of all time
spent daily with Ad-Supported Digital Media.
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iHeart
RADIO

1,197,302 or 66.8% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 52.9 minutes every day representing 35.7% of all time spent
daily with Ad-Supported Social Media.
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589,590 or 67.7% of Adults 18 or older who Listened to KESZ-FM in the past 7 days use Ad-
Supported Facebook for an average of 55.8 minutes every day representing 37.% of all time spent
daily with Ad-Supported Social Media.
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282,489 or 65.1% of Adults 18 or older who Listened to KMXP-FM in the past 7 days use Ad-
Supported Facebook for an average of 59.8 minutes every day representing 35.% of all time spent
daily with Ad-Supported Social Media.
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261,957 or 63.6% of Adults 18 or older who Listened to KNIX-FM in the past 7 days use Ad-
Supported Facebook for an average of 41.5 minutes every day representing 33.6% of all time spent
daily with Ad-Supported Social Media.
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412,601 or 66.5% of Adults 18 or older who Listened to KYOT-FM in the past 7 days use Ad-
Supported Facebook for an average of 55.8 minutes every day representing 34.3% of all time spent
daily with Ad-Supported Social Media.
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iHeart
RADIO

1,197,302 or 66.8% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 52.9 minutes every day representing 35.7% of all time spent
daily with Ad-Supported Social Media.
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589,590 or 67.7% of Adults 18 or older who Listened to KESZ-FM in the past 7 days use Ad-
Supported Facebook for an average of 55.8 minutes every day representing 37.% of all time spent
daily with Ad-Supported Social Media.
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282,489 or 65.1% of Adults 18 or older who Listened to KMXP-FM in the past 7 days use Ad-
Supported Facebook for an average of 59.8 minutes every day representing 35.% of all time spent

daily with Ad-Supported Social Media.
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@ 261,957 or 63.6% of Adults 18 or older who Listened to KNIX-FM in the past 7 days use Ad-
lﬂ"‘ Supported Facebook for an average of 41.5 minutes every day representing 33.6% of all time spent
ﬂ daily with Ad-Supported Social Media.
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daily with Ad-Supported Social Media.

412,601 or 66.5% of Adults 18 or older who Listened to KYOT-FM in the past 7 days use Ad-
Supported Facebook for an average of 55.8 minutes every day representing 34.3% of all time spent
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iHeart
RADIO

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 126,274;
Local Radio: 115,118; Social Media: 84,137; Non-Prem. Cable: 39,370; Local TV: 39,123
reaching Adults 18 or older who Listened to IHEART RADIO in the past 7 days

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 68,056;
Local Radio: 56,095; Social Media: 42,126; Local TV: 21,353; Non-Prem. Cable: 19,336
reaching Adults 18 or older who Listened to KESZ-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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(Radio Stations: KESZ-FM)




M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 26,643; Social Media: 21,307; Local TV: 8,666; Non-Prem. Cable: 7,346
reaching Adults 18 or older who Listened to KMXP-FM in the past 7 days.

Local Radio: 27,504; All Other

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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(Radio Stations: KMXP-FIM)




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 34,739;
Local Radio: 26,287; Social Media: 23,848; Non-Prem. Cable: 10,404; Local TV: 9,366
reaching Adults 18 or older who Listened to KNIX-FM in the past 7 days.
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(Radio Stations: KNIX-FIVI]
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 44,146;
Local Radio: 40,177; Social Media: 30,185; Non-Prem. Cable: 16,634; Local TV: 15,756
reaching Adults 18 or older who Listened to KYOT-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to KYOT-FM in the past 7
days
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Top-13 Out-of-Home Media (Persons & % Reach}: Adults 18 or older
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1,594,508 or 89.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
average of 64.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 46. minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week]
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who Listened to KESZ-FM

773,096 or 88.8% of Adults 18 or older who Listened to KESZ-FM in the past 7 days spend an average
of 65.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 49.2 minutes/day.

% Time spenc

7.4%

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

in the past 7 days

m PHOENIX

(Average Doy

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs (Weekly Drivers)
65.2

AM/FM Radio
53.0

| Theaters

Walkingin
Towns, Cities,
Downtown
Shopping Malls Areas
20.6 20.6

Restaurant

Grocery
s&Bars | Stores
143 135 102
T -
Retail | Spot
Stores | ify
Podc 6.6 4.9
SiriusXm asts |
13.9 8.9

Movie

Billboards & Signs (Weekly
Drivers)
55.1

AM/FM Radio
40.7

Walking in Towns,

Cities, Downtown
Areas Shopping Malls
216 19.7

Restaiirants Movie Grocery
& Bars Theaters Stores
14.0 139 10.2

Retail Spoti
Stores fy
Podca 6.9 5.3
SiriusXm sts
14.0 9.0 Gas:i| Dru...

m who Listened to KESZ-FM in the past 7 days

m PHOENIX

Top-13 Ad- Suggorted Out-of-Home Media (Persons & % Reach) Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Retail Stores

Movie Theaters

Health Clubs/Gyms

TV Music Channels

PHOENIX

Metro

Total Persons

_«MH
T —
—ﬂ"

.

=
[ 1505 )
o | 7o
3 e

m who Listened to KESZ-FM in the past 7 days
Scarborough R1 2026: Feb25-Feb26

who Listened to KESZ-FM

Avg. Hours+Minutes/day with Ad- o
Supported Out-of-Home Media:
Adults 18 or older

= AT

PHOENIX
in the past 7 days.

@

m PHOENIX
Qual Intab 419

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week]
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389,999 or 89.9% of Adults 18 or older who Listened to KMXP-FM in the past 7 days spend an
average of 61. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

Stations Out-of-Home for an average of 54.9 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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371,892 or 90.3% of Adults 18 or older who Listened to KNIX-FM in the past 7 days spend an
average of 84.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 50.8 minutes/day.
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs
(Weekly Drivers)
843

AM/FM Radio
50.8

Shopping
Malls
171

Health
Clubs/Gy Movie
ms Theaters
23.2 13.8

Walking in

Towns, Cities,

Downtown
Areas
235

Groce
Restauran y
ts & Bars
12,6 9.7
Pod | Ret
ast | ail Pas

St...

r

Stores

G| D

r

Billboards & Signs (W

Drivers)
anal

AM/FM Radio
383

eekly

Walkingin Towns,
Cities, Downtown
Areas
216

Shopping Malls
1957

Movie
Theaters
13.9

Grocery
Stores
10.2

Health
Clubs/Gyms
18.9

Retail Ga
Stores
Restaurants &
Bars
14.0

= who Listened to KNIX-FM in the past 7 days

(Radio Stations: KNIX-FM)

B PHOENIX
* Share of Everything

al for Anything &



e N

9 5‘5

EMOUNTAIN
wve play everything

Top-13 Out-of-Home Media (Persons & % Reach}: Adults 18 or older
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561,756 or 90.5% of Adults 18 or older who Listened to KYOT-FM in the past 7 days spend an
average of 69. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 53.9 minutes/day.
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H t 1,594,508 or 89.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average
1 ear of 64.3 minutes per day driving, seeing Billboards and Signs representing 37.8% of all Time Spent with Ad-

R A D | O {Supported Qut-of-Home Media.
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773,096 or 88.8% of Adults 18 or older who Listened to KESZ-FM in the past 7 days spend an average of
65.2 minutes per day driving, seeing Billboards and Signs representing 37.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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389,999 or 89.9% of Adults 18 or older who Listened to KMXP-FM in the past 7 days spend an average of
61. minutes per day driving, seeing Billboards and Signs representing 33.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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371,892 or 90.3% of Adults 18 or older who Listened to KNIX-FM in the past 7 days spend an average of
84.3 minutes per day driving, seeing Billboards and Signs representing 43.3% of all Time Spent with Ad-
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P N 561,756 or 90.5% of Adults 18 or older who Listened to KYOT-FM in the past 7 days spend an average of
95‘5 69. minutes per day driving, seeing Billboards and Signs representing 37.9% of all Time Spent with Ad-
Supported Out-of-Home Media.
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1,594,508 or 89.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
average of 64.3 minutes per day driving an average of 37.5 miles each day and are 33.5% more likely
to use 32nd Street than the Metro average.

iHeart
RADIO

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

Top-26 Employment Zip Codes: Adults 18 or older

Top-26 Residential Zip Codes: Adults 18 or older
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773,096 or 88.8% of Adults 18 or older who Listened to KESZ-FM in the past 7 days spend an
average of 65.2 minutes per day driving an average of 37.9 miles each day and are 69.7% more likely
to use 7th Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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389,999 or 89.9% of Adults 18 or older who Listened to KMXP-FM in the past 7 days spend an
average of 61. minutes per day driving an average of 35.5 miles each day and are 53.1% more likely
to use Grand Avenue (W Hwy 60) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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@ 371,892 or 90.3% of Adults 18 or older who Listened to KNIX-FM in the past 7 days spend an
Kmx average of 84.3 minutes per day driving an average of 49. miles each day and are 69.5% more likely
ﬂ to use 32nd Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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561,756 or 90.5% of Adults 18 or older who Listened to KYOT-FM in the past 7 days spend an
average of 69. minutes per day driving an average of 40.1 miles each day and are 63.5% more likely
to use Deer Valley Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

53.5%
53.8%

1-10

1-17

Agua Fria Freeway (NW Loop 101)
Highway 51

Bell Road

Camelback Road

g
&
&3
g

8

Ed
5
2

27.6%

~!
8!
&
o]
il
tal
B
@
=&

913,594

I
28

26.1%

N
B3

&

a
&
@
®

=3

&

N

|

18 Il
& (ol
[

a

3
#

i 24.4%
Indian School Road 24.9%

Thomas Road 2.6%

~ o
1S [N
@S
N
N [
s A
.
2
e
*

McDowell Road
Red Mountain Freeway (NE Loop 202)

883 439

bl

23.9%

B
5%

3
[
~
o
&
t

Pima Freeway (NE Loop 101) [ Ty s 2%
Superstition Freeway (E Hwy 60) [ogre o
Scottsdale Road m_f'c};m
7th Avenue x e
Grand Avenue (W Hwy 60) Fefers 15, 19;,19'1%
7th Street

£g I
¥ 8g

Santan Freeway (SE Loop 202)

S8 B

(2 00/
B
g

o

®

Central Avenue

2
=
g
ga‘
% 2

Deer Valley Road

w
&
&
iy
%
]

Price Freeway (SE Loop 101)

Chandler Bivd Avg. Hours+Minutes/day Driving:

Cave Creek Road Adults 18 or older
32nd Street Fos
11.7% )
44th Street  Fefy 0.0% Avg. Miles/Day 0:55
Drivis —» 3.1
North Hayden Road . 2928% wiving.
X who Listened to KYOT-FM PHOENIX
Arizona Avenue/Country Club  FRR0Rees, 8.5% in the past 7 days

® who Listened to KYOT-FM in the past 7 days mPHOENIX

PHOENIX Metro Searborough R1 2026: Feb25-Feb26 Qual Intab 342
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
5352 T — 7
85282
85323
85225
85033
85205
85041 ]
85021
85326
85345
85208

85204 1.90%
85305

%
&
*

85260
85374
85017
85234
85035
85120
85008
85029
85392
85338 prein i *Yoos
85207 139%

1.14%
85224

60,065 1.63%
85016

1.39%
0.95%

=
]
s
i N
& £
o
®
o
&
-

"
3
K

"2.04%
175%

@

1.71%

¥

0.63%

g

:.26%

Tt

1.56%
1.75%

1.54%
1.81%

1.53%

3
&
en
&
[

(Radio Stations: KYOT-FM)

Top-26 Employment Zip Codes: Adults 18 or older
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iHeart
RADIO

. 328,305 or 18.3% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10.5 minutes every day representing 27.% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)
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New York Times (Daily+Sunday)
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New York Times (Sunday)
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Avg. Hours+Minutes/day with All
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72 38

Local Daity
Newspaper(s) (Daily
104

Local Baily
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.
% Time Spent
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. 137,781 or 15.8% of Adults 18 or older who Listened to KESZ-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day representing 26.9% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)
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Wall Street Journal (Daily)
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New York Times (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

New York Times (Sunday)
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Magazines
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past 7 days

» who Listened to KESZ-FM in the past 7 days

Avg. Hours+Minutes/day with All
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. 200,366 or 46.2% of Adults 18 or older who Listened to KMXP-FM in the past 7 days read Direct Mail
Advertising (excluding Catalogs) for an average of 7.7 minutes every day representing 24.% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media {% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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89,323 or 21.7% of Adults 18 or older who Listened to KNIX-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.6 minutes every day representing 27.7% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily
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. 118,562 or 19.1% of Adults 18 or older who Listened to KYOT-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing 24.4% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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iHeart | B SIS

RADIO P18+ who Listened to iHEART RADIO in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

SocialMedia geriyen 36.8%

Websites

| 1,284,040 34.8%

Direct Mail 1,001,623

Broadcast, Cable, & Sat TV 804,015

Local AM/FM Radio

Local Broadcast TV
Cable TV Networks

Audio Streaming Services

Podcasts  grstrn 13.2%

Newspapers | 418,050 11.3%

BIlEiids PHOENIX

Video Streaming Services groprm 13.4%
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Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

“Advertising Actions"

P18+ who Listened to KESZ-FMin the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,360,598 36.8%

| 1,284,040 34.8%

| 1,091,823 29.6%

804,015 21.8%

Local AM/FM Radio

610,064 16.5% |

Local Broadcast TV

Cable TV Networks

Audio Streaming Services
Podcasts

Newspapers

Billboards

Video Streaming Services

583,400 15.8%

| 554,032 15.0%

| 469,507 12.7%

| 486,104 132%

| 418,050
| 384,645 10.4% PHOENIX

493,028 13.4%
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Social Media

Websites

Broadcast, Cable, & Sat TV
Direct Mail

Local Broadcast TV

Cable TV Networks

“Advertising Actions”

P18+ who Listened to KMXP-FMin the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,360,598 36.8%

| 1,284,040 34.8%

| 804,015

1,091,823 29 6%

583,400 15.8%

554,032
Local AM/FM Radio | 610,064
Podcasts 486,194
Audio Streaming Services 460,507
Newspapers 418,050 e
Video Streaming Services grriyor e PHOENIX
Billboards vy 10.4%
m P18+ who Listened to KMXP-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
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“Advertising Actions”

P18+ who Listened to KNIX-FMin the past 7 days (Shopped/Visited/Bought past 3mos

Due to Ads on %)
Websites geriyrm
Social Media
Direct Mail gy .
Local AM/FM Radio

610,064 16.5%

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks
Billboards

Video Streaming Services
Newspapers

Podcasts

Audio Streaming Services

804,015 21.8%

583,400 15.8%

| 554,032 15.0%

L ——T
| 486,194 13.2%
469,507 12.7%

® P18+ who Listened to KNIX-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

PHOENIX Metro ScarboroughR12026:Feb25-Feb26 Qualintab: 240 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. So e a » al for Anything ¢

(Radio Stations: KNIX-FM)



i
955
EMOUNTAIN|
we play everything
Websites
Social Media

Direct Mail

Broadcast, Cable, & Sat TV

“Advertising Actions"

P18+ who Listened to KYOT-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,284,040

| 1,360,598

1,091,823

804,015 21.8%

Local AM/FM Radio

610,064

Local Broadcast TV

Audio Streaming Services
Podcasts

Newspapers

Billboards

Cable TV Networks

Video Streaming Services

PHOENIX Metro ScarboroughR12026:Feb25-Feb26 Qualintab: 342

583,400

| 469,507 12.7%

| 486,194 13.2%

| 418,050

| 384,645 10.4%

| 554,032

=
=
9
=
2
2

493,028 13.4%

m P18+ who Listened to KYOT-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
Share of Everything

.
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(Radio Stations: KYOT-FM)



